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Spoiler Alert: It's easier than you think.
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"Instagram is a free photo and video sharing app
avallable on iPhone and Android. People can upload
photos or videos to our service and share them
with their followers or with a select group of
friends. They can also view, comment and like
posts shared by their friends on Instagram.”



WHY

| BILLION PEOPLE USE THE PLATFORM
EVERY MONTH

500 MILLION PEOPLE USE INST AGRAM
STORIES DALY WITH 63% OF USERS
LOGGING IN DAILY

62% OF PEOPLE SAY THEY BECOME MORE
INTERESTED IN A BRAND AFTER SEEING
IT IN INSTAGRANM STORIES

SOURCE: SQUARELOVIN

WHAT FOR

WE USE INSTAGRAM TO INSFPIRE AND
TELL A STORY. THIS IS NOT A 600D
SOCIAL MEDIA PLATFORM TO JUST
COME ON AND SELL. INSTEAD, USE IT
AS A WAY TO sHARE YOUR BRAND AND
HELP PEOFPLE INVEST IN YOU As A
BUSINESS.


https://squarelovin.com/blog/infographic-instagram-2020
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HOW TO POST

OUNIsImn uxiora NEW post
2712 742 Omet back roads await as you meet our Canadian
Posts Followers Following makers and producers, eat food fresh from the field
or enjoy your next cycling trip.
bit.ly/34Gr26Q
Tourism Oxford 580 Bruin Blvd., Woodstock, Ontario
Advertising/Marketing
Quiet back roads await as you meet our Canadian Edit Profile
makers and producers, eat food fresh from the field _ _
or enjoy your next cycling trip. Promotions Insights Contact Add Location
bit.ly/34Gr26Q
580 Bruin Blvd., Woodstock, Ontario

Put your caption here!

Tag People

[ % “'A' % Oxford County, Ontario ~ Woodstock, Ontario
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Edit Profile
Post to Other Accounts
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Ostrander Zorra Recent Visits Tillsonburg Experi |3 :-_ | . W . hippiehistorian

. . Ostrander Zorra Recent Visits Tillsonburg Experi
Promotions Insights Contact

&_ﬁ“ tgsamigos

f'. 40lakesby40
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Facebook

Library Photo Video Twitter

Select the photo you want to post from Fill in with a caption and any other details.

Hit this button library or take a new one under photo Then hit share!
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S ®= Liked by dwellurbanboutique and others

earlybirdcoffeewoodstock Coffee “sips” will soon
be available for tourists and of course - - ->

for our beloved LOCALS! %% |\ #coffeeflights

We wanted to create an experience similar to a flight
of beer for our ‘Roasting Labs’ and for anyone
stopping by the roastery to learn all things coffee.

" X

WHAT T0 POST -

*

Use a post to tease your audience of
something that's coming. It's a great way to
generate excitement!



" X

WHAT T0 POST -

ontariotravel &
Temiskaming Shores

*

Post photos and captions that inspire your
audience. Help them envision themselves in
your shop, restaurant, park etc.

@ P Liked by mmm.chocolatea and 4K others

ontariotravel Hands up if you are looking forward to
walking through a literal winter wonderland this

season. £ %
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WHAT T0 POST -

topsyfarms
Topsy Farms
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Give your audience a look behind-the-scenes.

¥
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&P Liked by wildlife_gardening and others
topsyfarms Phoenix Update

Phoenix the lamb begins her physiotherapy journey %
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WHAT T0 POST -

X

— ' Posts that tell a story! Don't be afraid to get
©cav . X creative with your writing and dive into
P35 Liked by 1909culinaryacademy and others Company hiStory, What inspired yOu to dO %

tourismoxford If these walls could talk, they'd have
al lot to say. We're talkin' sit down, grab a coffee and

get comfy because they date back to the early SO m et h I n g etC .

1900s. & .

Originally owned by Wildfang & Stabler (should we
talk about how cool the name Wildfang is?), this
building housed everything from a piano dealership
to a farm machinery sales office, a post office and

the Tavistock Gazette. [ 5% %
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—|— tourismoxford v

*» See COVID-19 Business Resources

520 2,741 743
Posts Followers Following

Tourism Oxford

Quiet back roads await as you meet our Canadian

makers and producers, eat food fresh from the field
or enjoy your next cycling trip.

bit.ly/34Gr26Q

580 Bruin Blvd., W tario

E. =

Promotions Inlights vuriact

E
7
.
TILSONBURG

Ostrander Zorra Recent Visits Tillsonburg Experi

et link in your bio.

X

LINK IN BIO

Edit your profile and make the link
your website or wherever you
would like to drive people to. Note:
we use bitly to shorten our links.
Not required!

In your post, tell people that
there is more information at the

ol ROGERS =

9:34 AM
TOURISMOXFORD

View Insights

Qv N

(2@ Liked by fleming.farms and others

tourismoxford Relationship Status: Obsessed with all
things pumpkin...including this awesome photo from
@fleming.farms ! @ Check out all the ways to enjoy
a bit of pumpkiny fun at the link in our bio!
#TourOxford
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LINKTR.EE

A website that helps you create a list of links
that all drive from the link in your bio. Userst~

hit your link and it brings them to a curated
selection of content.

@seeusoontravel | Linktree

@seeusoontravel
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POSTING BEST
¢ PRACTICES

e Do your best to post clean, nice-looking photos
X e Make use of the "link in bio" option

e Have fun!
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THAT IS NOT REALLY THE QUESTION.
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HYQUCANDOIT

What a hashtag is, what hashtags you should be using and why

X

Words that start with a # sign to identify specific topic. Users
can click that hashtag and see all the posts using it.

Some of the hashtags we use: #TourOxford #discoverON
#ExploreCanada #0OxfordCounty

The Hashtags you use will vary based on what you're posting
about

Look at what your competition is using

¥ X



LET'S GET CREATIVE



How to add a story

I T

How to add a story + why you should do it

Wy

x

kristinnicol preciousje... alioppenlae... nellecre
How to add a story + why you should do it

: ".P‘i}r_.-ﬂ" & S % -

3 Send To »

Your Story  Close Friends
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A GREAT STORY.

*

Uses video! Tell us about a new product,
experience or something happening with your
business. Video typically outperforms photos

AND it helps the viewer get to know you.

*
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A GREAT STORY.

*

Informs, excites and causes anticipation.
Consistency is key!

CARAMEL ALMOND BISCOTT
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A GREAT STORY.

o
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How much do we love Engages with the audience. Don't be afraid to

o Ay use polls and questions (found under the

ghts at
Chapelle!?! sticker bar) to engage. It's a great way to getto

know your potential customers too.

| Send Message Y7

x



e Uses video
e |s authentic: be yourself. Nobody else has your voice!

e Tags other businesses that you're talking about (that allows them to
add your stories to theirs)



< shawsicecream .

176 4779 286

Posts Followers Following

Shaw's Ice Cream

Crafting traditional hard ice cream in Ontario since
1948 1#l NEW: Soft Ice Cream

Serving YOU: Open daily 11 am-8 pm!

SQF & COR Certified .

www.shawsicecream.com

6598 Sunset Road,

Followed by jatinderuppal, ontsouthwest

and 44 others

< applepietrail

Apple Pie Trail

600 2,269 290

Posts Followers Following

@ Culinary adventure 90 minutes North of Toronto

4 Niagara Escarpment

»_, Georgian Bay

g - Use #ApplePieTrail

linktr.ee/applepietrail

796455 Grey Road, Unit #2, The Blue Mountains,
Ontario

Followed by ontario_by_bike, yourfarmmarket
and 40 others

Following v Message Contact v
Following v Message Contact
Tee o "]'7"5& Pyl :*h LR 'Qf*
£ ) Y § 4 r "'?A'{?: .
(%) (1) (ew) (%)
. - ’ - . -
Where to Bu Flavours Hours FAQ : — —— =
y ) Thanksgiving Good Eats Ciders + Trail Stops
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519 2,713 742

Posts Followers Following

Tourism Oxford

Advertising/Marketing

Quiet back roads await as you meet our Canadian
makers and producers, eat food fresh from the field
or enjoy your next cycling trip.

bit.ly/34Gr26Q

580 Bruin Blvd., Woodstock, Ontario

Edit Profile

Promotions Insights Contact

Ostrander Zorra

2]

Recent Visits Tillsonburg Experi



e Think about it practically- what questions can you answer for your
customer base?

e What's the best way to sort?

e Bonus: can you make it pretty?
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Lef’s Tadk Content

GIVE THE PEOPLE
WHAT THEY WANT
(A FEW TIPS)



REEP THE S
CONVO GOING.

It's all about engagement.




THE BEST
CONTENT HAS =S
YOUR VOICE. ==

Nobody else has to say exactly what you have ,’,f;gfe'?zss '
to say. Be you! Tell your story. Make them feel
like they're a part of something.

T
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PARTNERSHIP.

nstagram is better when we're together! ., s
= fﬁf?‘w‘!"‘?\ TRNCE

0.50 1y

6,50 1 gy B G :

3 1S, busiy BRIE, PEpp
i RODMS mmﬂl[.

Partnership products, appreciation for another &l ,
ocal bizz etc. go over REALLY well on i) it Son
nstagram. Just like on Facebook be sure to

tag them in your post by typing @ and then
their handle. Ex. @ TourismOxford.
¢)% Liked by bigdssandwichshack and others

gunnshillartisancheese Check out Big D's Sandwich
Shacks' new menu (including a lot of our cheeses!).
Tried the Veggie today and it was outstanding!!
@bigdssandwichshack #gunnshillartisancheese
#supportlocalbusiness #veggie #ontariocheeses




INSTAGRAM omn

Your cooperation in following these
R I H N w guidelines is appreciated!
I ®

If WLl e E CK OF f-'l P L]
please stay home!

Now more than ever, it's important to inform your customers
Limit of 1-2 people per househaobkd,
and make them feel safe. Shop individually (preferred) o

P20 IFMLIT ERoups Of £ I you re
collecting heavy itemis

shoppers must use a shopping
cart. Mo carf, no entrance=were

heerﬂaHS Message - v e limiting our shopper count by carts

m 1,728 posts 24.5k followers 452 following U stalf will "
All staff will be wearing a mash,

. a2 appreciate you bringing yours
Heeman's
If vou don't have a mask ane waill

Your friendly, family-owned greenhouse, berry farm & cidery. We @ plants, people & ba offersd 1o v
all things local' Review COVID guidelines in link before visiting.
heeman.ca/instagram-tree
We've increased our sanitization
practices. Please limit what you
touch in store.

ollowed by sidetrack.cafe, ontariofarmfresh, thamesrivermelons +90 more

B ‘o M © ¢ @

Beanery Houseplants Cidery Produce Fall Growing Tips Drive Thru
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% BERRYLICIOUSFF

Posts
S berryliciousff
@ Covent Garden Market Canada

Show the expectation visually. People don't know if you're
alone in your shop or in the same bubble as somebody in
your video. That's why it's best to:

e Wear a mask

e Maintain 6 feet of distance

@DF Liked by ruraloxfordedc and others

berryliciousff Come visit us at the Covent Garden
Market to get your fresh blueberries, raspberries,

People want to feel safe before coming to your location. and frozen elderberries! #berrylicious2020-f

#picklocal

Show them what they can expect. August 29
A O @




INSTAGRAM
RIGHT NOW.

Particularly as we head into the holiday season, it's

important to keep in mind that people will not be browsing
the way they normally would.

e Use Instagram posts and stories to show what product

you have in store (get them excited), video tours are (o)
always awesome O QY . N
@5)® Liked by mmm.chocolatea and others
e Make it very clear what their options are: contactless dwellurbanboutique Let's talk statement pieces.
Because these beauties are a MUST HAVE @/
p|Ck up, ShOp in S'[Ore’ Shop online? Imagine a fresh face , simple outfit + these. Perfect

for bringing some texture + life to any outfit
Available online + instore now



How-To at Home with Todd of
Kintore Coffee ~ =5

o tourismoxford
35"-’ May 28

INSTAGRAM 102

Things to look into once you've nailed down
the basics:

IGTV: Longer videos, allow you to post
more and also swipe up to a link even
when under 10,000 followers

Instagram Reels: It's like TikTok...except
it's on Instagram j
g 410 views - 2c!mn*ie TUEE \;
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Gabyieffe Muedley

GMueller@OxfordCounty.ca
519-539-9800 x 3358
226-228-2508 (cell)

Find me on LinkedIn

Book a 1-on-1 call!

G

Plus don't forget to follow us on Instagram! View Insights

@TourismOxford e N


https://www.linkedin.com/in/gabrielle-mueller-7281004a/

The Ontario Tourism Innovation Lab is bringing their Spark Mentorship & Grants
Program to Oxford County. If you have a new tourism idea you want to bring to life,
this is a really cool program. Info sessions October 27th and November 2nd.

Register for Session 1

Register for Session 2



https://www.eventbrite.ca/e/info-session-oxford-county-spark-program-tickets-122559820723
https://www.eventbrite.ca/e/info-session-oxford-county-spark-program-tickets-124158317871

